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Design should be a full sensory experience.

Visuals hold the highest ground in graphic design, but bringing
in the other senses enriches experiences and enlivens the form.
Physical or even implied texture elements can create effective,

thoughtful design solutions, evoking a range of sensations.

On the following pages, you'll discover my selected works,
along with the texture elements which helped inspire various
design details for each project.

Please enjoy this tactile experience to enhance your viewing
throughout this portfolio.
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PROJECT ONE: 3 Rivers Rock Revival
Mugic Festival Em'\o\\n&

DESCRIPTION

Choose a topic to raise awareness for by creating a music festival,
complete with branding, graphics, website, posters, and swag for
the event.

CONCEPT

St. Louis is a city full of music history, as well as the birthplace of the
Rock and Roll legend Chuck Berry. | wanted to create an edgy music
festival celebrating that rich story, benefiting the St. Louis Children’s
Hospital, and incorporating a variety of both digital and tangible
deliverables to emody the spirit of Rock and Roll.

DISCIPLINES
Logo Design / Branding Application / Ul Design

COURSE — VisualSystems INSTRUCTOR — Troy Alders
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3 RIVERS ROCK REVIVAL — 2019

RIVERS

REVIVAL
2 0 1 8

May 16 - 19
Forest Park, St. Louis, MO

Jimmy "duck" Holes
Jane Doe Brandie Carlile
Catfish & The Bottlmen Pierpoint
Samantha Fish Troy

www.3RRR.org
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May 16 -
Forest Park, St. Lows, MO

www.3RRR.org

The Hooten Hallers
Better than Ezra Tedeschi Trucks Band

Gravity Kills Violet Moon
Tab Benoit Social Distraction Jump Jive

www.3RRR.org

COURSE — VisualSystems INSTRUCTOR — Troy Alders
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Show Miss May

www.3RRR.org
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PROJECT TWO: Starbucks CSR Report
(OR Report and/lly

DESCRIPTION

Create a cross-platform (Corporate Social Responsibility) CSR
Report for a known company. CSR identity, branding guidelines,
and other deliverables.

CONCEPT

To bring a fresh, visually engaging revamp to Starbucks' CSR Report,
highlighting current social responsibilities, brand transparency, and
have a focus on stainability. | was inspired by the patterns and fabric
textures utilized by the many global partners of Starbucks', bringing
their cultural textile into the design.

DISCIPLINES
Identity Design / 3D Rendering / Book Binding

COURSE — VisualSystems|l INSTRUCTOR — Jessica Peltz

0] 90 | G0 | ¥O | €0 | 20 | TO — 1D3rodd



TAI DEPRIEST

Design Portfolio

STARBUCKS CSR REPORT — 2019



COURSE

Visual Systems |l

INSTRUCTOR

— Jessica Peltz
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download the 2019
report here
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We have always believed Starbucks can - and should - have a positive

social impact en the cemmunities we serve,
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GREENER CUPS
& PACKAGING

There is perhaps nothing more recognizable for Starbucks’ brand our cup.
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Our loan partners made loans in 13 countries - to suppliers
we buy from as well as ones we don't.

Our cups and packaging is one of our biggest environmental challenges.
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We continue to look for new ways to promote reusable cups and better

manage the life-cycles of disposable ones.
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We continue to test innovative ideas and approaches to the challenge

of increasing reusable cup use in our stores. In the UK we conducted a
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trial of a 5-pence disposable cup fee as well as a 25-pence reusable cup
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incentive, which increased reusable cup usage for hot drinks sold in our

stores nationwide from 2.2 to 5.8 %.
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The Starbucks Global Farmer Fund is a $550M commitment, provi
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financing to coffee farmers. Through these loans, our farmers are a

support the agronomy, restoration and infrastructure improvements
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work influences coffee quality, sustainability and overall profitability
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the entire specialty coffee industry. We began investing in farmer |
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in 2000, providing access to credit at reasonable terms is a critical a

of our farmer support model. By investing in farmer loans, we're helg
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© Starbucks Coffee Company 2019. Al Rights Reserved. ©Starbucks Coffec Compony 2019. All Rights Reserved. ~ PRIVACYPOLICY | TERMSOF USE | WEBACCESSIBILITY.
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 to create eco-conscious stores on a global scale, Starbucks

n a top leader for more than a decade in the development and
entation of a scalable green building program for other retail
ies like us.

ed the U.S. Green Building Council® (USGBC) in 2001,
3 a collaboration and development of the LEED® for Retail
n, an effort to adapt to the LEED (Leadership in Energy and
mental Design) stardards in new construction as well as in
rcial interior strategies for retail businesses.

PRVACYPOLICY | TERMSOF USE | WeBACCESSBILTY £ @

STARBUCKS CSR REPORT —

2019

2025:31 Million Trees to Farmers

Starbucks has donated more than 31 million coffee trees over the past
three years (9.4 million in 2018) to farmers in Mexico, Guatemala and
El Salvador. These climate-resilient trees replace ones that are declining
in productivity due to factors like age and disease, such as leaf rust.

© Starbucks Coffes Company 2019, Al Rights PRIVACYPOLICY | TERMS OF USE | WeBACCESsILTY ) @
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Starbucks has 1,612 LEED-certified stores in 16 coun
all 50 U.S. states and in Puerto Rico. We are also dev
open-source framework to ensure that all of our Star
delivering the highest standards of environmental per
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We plan to locally source more than 50% of our rene
the U.S. by 2020, including from our solar farm in N
which delivers enough clean energy to power up the ¢
the energy consumed by 600 Starbucks stores.
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Besides coffee, we also strive to source our other products in the most
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ethical and sustainable way. Our teas are purchased and sourced from
farmers around the globe who have generations of technical expertise

v
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and equipment to produce top quality teas. Not only do we partner
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with tea growing communities to ensure the farmers receive financial

NN

empowerment and humane working conditions, but we have provided
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youth vocational training, health services, and water access to over
100,000 people from 39 rural c; ities in India and G la.
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PROJECT THREE: VANS Skin Care
?a()lagmg Design

DESCRIPTION
Create a sub-brand and cross-market product line, with multiple
product containers as well as POP display.

CONCEPT

Vans is iconic brand which emanates a raw, fun vibe as a global
leader in skate and youth culture. | wanted to create a skin care
line to match that energy. The product family support a variety of
skin-types while bringing the classic Vans visual recogniztion,
bold colors paired with the familiar checkerboard pattern. A POP
display resembles a skateboard deck, both visually and tactilely.

DISCIPLINES
Packaging Design / Sub-brand Concept Design /
Comping & Application

COURSE — Packaging Design Il INSTRUCTOR — Thomas McNulty
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ﬂ Italian Q
Method

CHEESECAKE
MACARONS

kit with instructions

-1
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PROJECT FOUR: Macaron Process Visual
|G vwaation Dcﬁ'dh

DESCRIPTION
Find a clear, simple way for a user to visually follow a complex set of
process steps.

CONCEPT

One of my favorite things to bake are Italian macarons, which have
many process steps to complete. Isometric illustrations made room
for layers of depth within the outlined instructions. An instructional
kit concept was developed, giving style and form to the entire pack-
age as a whole. The infographic folds to create a stylized macaron
shape and holds the kit contents inside .

DISCIPLINES
Illustration / Information Design / Comping & Application

COURSE — Information Design INSTRUCTOR — Hannah Coward

L0190 | S0 | vo|€0 |20 |0 — 193rodd
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Information Design INSTRUCTOR — Hannah Coward
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O fold ends forward (‘\ fold/score to form hexagon shape.
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UNFOLD

COURSE —

Information Design

INSTRUCTOR — Hannah Coward

ribbon loop to pull/remove top

removeable end closures,
top and bottom

bristol paper/colored
paper
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PROJECT FIVE: Orchids Are Weird
Book Cveatron

DESCRIPTION

Create a book project of our own invention, choosing a subject, con-
cept, content, Images/illustrations, layout, typesetting, and working
with a binding/printing vendor.

CONCEPT

Orchids are a fascinating subject, from their botanical shape and

anatomy to the mania surround their collection in the 1gth century.
It was important for me to take in that uniqueness and translate it
into an informational book with photos taken during my own search
for Orchids.

DISCIPLINES
Book Design / Content Creation / Photography Illustration / Printing

COURSE — Typography lll  INSTRUCTOR — William Culpepper

0|90 | S0 | PO | €0 | 20 | TO — 1D3rodd



“When a man falls
in love with orchids,
he’ll do ANYTHING

to possess the one

he wants.

It’s like chasing a

green-eyed woman
or taking cocaine...
it’s a sort of madness”

“John Laroche, orchid hunter

ORCHIDS ARE WEIRD — 2017
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I LEGEND OF THE LADY SLIPPER
An Ojibwe legend tells of  small village
struck by the plague. It was the dead of
i winter and many people dicd, including
| the village healer. A young girl made a
| dangerous trek through the snow t0 find
| medicine for the sick.
She succceded, but on the way lost her
moccasins, leaving a trail of bloody prints
in the snow. Spring arrived, and the bloody
footprints sprung moccasin flowers, known
today as the lady slippers.
1 These delicate flowers are pink, white

or yellow. It takes 14 years for the first
flower to appear. Left untouched, they

can live for over 100 years.

Copripedin

COURSE — Typography lll INSTRUCTOR — William Culpepper

ORCHIDELIRIUM

Collecting Cultivators

Sending orchid hunters into unknown territory was
both dangerous and expensive. Such expeditions were hugely
risky given the perils from wild animals, hostle natives, and tropi-
cal diseases, and many orchid hunters met a grisly end.

o llection resulted in both g and
near extinction for some of the worlds most beautiful orchids
In some regions, strict guidelines or protections arc now ir
place, protecting orchids and prohibiting their illcit harvest
Orchid hunters in the Victorian cra came home with wild

stories, but modern harvesters also face similar perils

Legends

But, if any part of the lady slipper is

picked, the entire plant will die
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ORCHIDS ARE WEIRD — 2017

EX & SYMBOLS

ROOTS OF WEIRDNESS.

Stranger than Fiction

With over 28,000 species of Orchids in the world, there
are an endless amount of color and shape combinations. Some of
their features are beautiful, while others arc just de
Biologically speaking, the flowers and plants )
and strange habits. Some use the power of their attraction (0 drayy
in pollinators with visual cucs or even smells

Think you know these beautiful plants? Think again.
Many of the oddities come from accounts which are thousands

of years old, to recently discovered fa
trying to capture and tame orchids fic
highest mountain peaks. They're
and the scholarly. The varies in th
probably greater than you think.




COURSE
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% & MODERN MADNESS

BOTANICAL GARDENS

Botanical gardens like New York, St. Louis,
Cleveland, and Miami host orchid shows.
These are  wonderful opportunity (0 view
orchids of different varicties from grouped
regions of the world. St. Louis,for example,

both terrestrial and acrial displays.

World Conference draw around 300,000
spectators each year. Attending any sort of
orchid show is a great way to expericnce
the sights and scents of orchids you would
normally never be able (0 sce.

GARDEN CENTERS

Hardware store garden centers arc a great
place to pick up a few simple orchids for
the aspiring hobbyist. Phal
Dendrobiums are great vas
are fairly easy to care for. You can also get
special pots, potting material, and spray
bottles t0 add humidity to the air. Oficn
garden centers will have books on how to
are for orchids. Could it get simpler?

I'he root is bulbous, somewhat long,

Larger showcases like the Singapore Orchid

narrow like the olive, double, one part
above, the other beneath, one full but
the other soft and full of wrinkles.

I'he root is eaten (boiled) like bulbus.
..if the bigger root is eaten by men, it

will make their offspring males, if the
lesser eaten by women, then they will
conceive females.

en to encourage
venereal dis 5, and the dry root to
suppress and dissolve venereal diseases.

1oscorides

— William Culpepper

123rodd
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ORCHIDS
ARE

ABOUT THE BOOK

Orchids are known for their beautiful, exotic flowers.

However, these plants with their flowers have a mysterious side.

Some orchids actually resemble animals while others smell like

dead things. Most orchids don’t even require soil to grow. Their

plant family is so large and diverse, there are almost so rules to

describe them.

Except maybe, that theyse weisa

Created and published by Tai DePriest, you’ll find:
al

vivid photography, Botanical illustrations, historic:

weird facts about the orchids you thought you knew

HOME
ABOUT

STAY CONNECTED
BUY. A

ORCHIDS ARE WEIRD — 2017




RCHIDS
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me of the orchids 1 the book,

0] 90 | So | ¥o | €0 | 20 | 10

HOME

BUY THE BOOK

COURSE — Typography lll INSTRUCTOR — William Culpepper /63
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PROJECT SIX: Sparkle Cleaner
tackaging Design

DESCRIPTION
Create an eco-friendly, multi-product cleaning sub-brand with
different sized, eco-friendly packaging.

CONCEPT

| chose Bubly Sparkling water as the parent brand of the cleaner,
with its fruit-based flavors and effervescent quality. It's personality
is fresh with an airy pop - perfect for a natural cleaning line. Each
container and label was digitally created and applied to recyclable
packaging materials, chosen with sustainability in mind.

DISCIPLINES

Packaging Design / Sub-brand Concept Design / Logo Design /
Physical Comping & Application

COURSE — Packaging Design Il INSTRUCTOR — Thomas McNulty
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such as wood, ceramic, sealed granite,
chrome, glass, and stainless steel.
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enjoy a distraction

(touch screen to start coloring)

breathe

find calm. find yourself




TEXTURE ELEMENT
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PROJECT SEVEN: Breathe
APP Weah o

DESCRIPTION

Create an environmentally interactive app, maintaining an engaging
UX and Ul experience, and develop a supplemental promo kit and
advertising video.

CONCEPT

I wanted to create a mobile app to encourage people to relax and
take a break from the endless scrolling and never-ending screen
time we are all subject to. Breathe uses in-app GPS technology to
search for quiet places to meditate, setting a timer on their device
that counts down the time for them to just breathe.

DISCIPLINES
Brand Identity / App Design Development
Digital Comping / Video Content Creation & Production
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COURSE

dashboard

30

Profile achievements

more badges will complete
your Calm Collection.

& really focus on YOU... read more

Relaxation Tips
how to maximize quiet time I é

Graphic Design lll  INSTRUCTOR

Samantha Perkins

downtown st. louis, mo

outdoor

Luna Cafe saweer

8 miles away

561 Grand St, St. Lous, MO 63103
HOURS: 10am - 10pm, Tuesday - Sunday

o breathe.

123rodd
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BREATHE

2018

find calm

set your time to breathe

breathe

9:32

relaxation tip

tilt your head left, then right,
reaching your ears to your shoulders.




123rodd

congratulations! badges
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you’ve completed 20 minutes you’ve unlocked:

of mind-clearing calm.

first time broather 60 minute milestone 3 days in a row

@ ® G

twice inone day 7 days in a row 5 outdoor locations

* k& kYT E% @ &

rate this location for other users
2 new clty repeat relaxation 5 minute quickie
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stonce. back foot turned out, front foot
1. keep your knee above the ankle
roulders down.

warrior Il

hands and knees, round your back,

retch
gakisy r=leasing tension in the neck.

cod your fingers wide. pushing your heels
othe ground. enjoy the stretch,

downward dog
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'—Jtired of the world
YELLINSG

|
|
|

@ breathe

find calm. find yourself.

-----
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(Scan for video presentation)
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